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PT. Aksi Visitama merupakan perusahaan yang bergerak di bidang customer 
relationship management yang memberikan program kerjanya berupa customer 
retention platform berdiri sejak tahun 2012 dengan nama Gift Card Indonesia, pada 
awal perjalanan GCI merupakan perusahaan di bidang gifting berupa penjualan 
voucher fisik yang bertujuan untuk diberikan kepada konsumen sebagai penghargaan 
karena sudah menjadi pelanggan yang setia. Pada mulanya, TADA bernama Gift Card 
Indonesia. TADA didirikan oleh Bapak Antonius Taufan yang sudah berdiri sejak 
tahun 2012. Dengan membawa misi menjadi solusi end-to-end untuk gift card yang 
ada di Indonesia dengan menambah produk layanan baru di industri gifting. 
 
Saat ini PT. Aksi Visitama mengubah namanya menjadi TADA dan sudah beroperasi 
selama empat tahun sebagai perusahaan teknologi di bidang customer retention 
platform. Banyak yang sudah dilalui dari awal berdirinya sampai sekarang ini, mulai 
dari perubahan nama dan berhasil mendapat pendanaan, TADA berusaha 
meningkatkan kualitasnya untuk membantu merchant dan bisnis dalam menjaga 
kesetiaan pelanggannya. 
PT. Aksi Visitama (TADA) adalah perusahaan startup yang bergerak di bidang 
customer retention platform yang memberikan solusi kepada suatu merchant atau 
bisnis dapat mempunyai pelanggan yang setia dengan strategi yang ada, program yang 
ada di TADA yaitu subscription and membership, referral, digital rewards. Platform 
ini dapat membantu suatu bisnis dalam memberikan strategi yang sesuai dengan 












PT. Aksi Visitama is a company engaged in customer relationship management that 
provides a program consisting of a customer storage platform since 2012 under the 
name Indonesia Gift Card, at the beginning of GCI's journey, it was a company in the 
form of gift giving in the form of sales vouchers for being a loyal customer. In the 
beginning, TADA was named Gift Card Indonesia. TADA was founded by Mr. 
Antonius Taufan who has been established since 2012. By bringing the mission to 
become an end-to-end solution for gift cards in Indonesia by adding service products 
in the gifting industry. 
Currently PT. Aksi Visitama changed its name to TADA and has changed for four 
years as a technology company in the field of customer retention. Much has been 
passed from the beginning until now, starting from changing the name and getting 
approval, TADA has improved its quality to help traders and businesses in supporting 
the loyalty of their customers. 
PT. Aksi Visitama (TADA) is a startup company engaged in customer retention 
platforms that provide solutions to traders or businesses that can accommodate loyal 
customers with existing strategies, programs in TADA namely subscriptions and 
membership, referrals, digital rewards. This platform can assist a business in 
providing strategies that are appropriate to the needs of current customers and the 
needs of existing clients.PT. Aksi Visitama is a company engaged in customer 
relationship management that provides a program consisting of a customer storage 
platform since 2012 under the name Indonesia Gift Card, at the beginning of GCI's 
journey, it was a company in the form of gift giving in the form of sales vouchers for 
being a loyal customer. In the beginning, TADA was named Gift Card Indonesia. 
TADA was founded by Mr. Antonius Taufan who has been established since 2012. 
By bringing the mission to become an end-to-end solution for gift cards in Indonesia 
by adding service products in the gifting industry. 
 
Currently PT. Aksi Visitama changed its name to TADA and has changed for four 
years as a technology company in the field of customer retention. Much has been 
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the loyalty of their customers. 
PT. Aksi Visitama (TADA) is a startup company engaged in customer retention 
platforms that provide solutions to traders or businesses that can accommodate loyal 
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